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In 2009 marketing company HubSpot (blog.hubspot.com) did some 
research into how blogging affected the performance of their clients’ 

websites. They checked the traffic going to about 1500 websites over a month. Roughly half of 
them blogged for business and the other half didn’t. 
 
The results were striking. 
 
The businesses that blogged had: 

 55% more visitors  - which means more people to convert to leads and clients  

 97% more inbound links – search engines think that if people are linking to you, you must 
have some valuable content – so they rank you higher 

 434% more indexed pages - more pages for the search engines spiders to index means a 
better chance of your website being found 

 
Since then the importance of having a blog has grown even more, with those businesses who blog 
regularly having more lads, more sales and more profits. You can read more in the latest HubPpot 
report here. 

 
All this means that having a blog will bring you more potential customers – so what are you 
waiting for?! Follow these seven tips to create a successful blog that will generate more traffic to 
your site. 
 
 
1. Work out what you want your blog to achieve 
Decide early on what you want to get out of your blog. You could aim to: 
 

 Attract more traffic to your website - because more traffic equals more potential 
customers 

 Communicate with existing customers - to build a relationship 

 Share your knowledge with the world - to build credibility and be the person people go to 
when they need what you offer 

 Increase your chances of being found by search engines (search engine optimisation, or 
SEO) by using keywords 

 Keep a personal record of how your business develops - for your own interest, and to show 
the human side of your business 
 

THE BEST BLOGS ACHIEVE ALL OF THE ABOVE! 
 
 
2. Choose your platform carefully 
There are over 100 different platforms for blogging - some you pay for, some are free; some are 
very simple, some can be very complex. They all have their own strengths and weaknesses. 
Perhaps the top three, or the most well known three, are:  
 

 Blogger (www.blogger.com): One of the oldest blogging platforms, now owned by Google 
and integrates with Picasa m(Google’s own photo editing software) - good for 
photoblogging 

 Drupal (www.drupal.org): Especially good for community blogs with multiple contributors 

 Wordpress (http://www.wordpress.com - basic hosted version; www.wordpress.org - self-
hosted but much more functionality): Easy to use but can become as complex as you wish. 

http://blog.hubspot.com/
http://offers.hubspot.com/2013-state-of-inbound-marketing
http://www.blogger.com/
http://www.drupal.org/
http://www.wordpress.com/
http://www.wordpress.org/


 
 
Look for something that has good online support and is easy to set up but flexible enough to grow 
with you. Choose carefully - it’s not easy to move info from one platform to another once you’ve 
got going 
 
I personally like Wordpress – the self-hosted version – because it’s relatively quick to set up, it’s 
really easy to add and change content, and it can grow as your needs change. There are hundreds 
and thousands of themes – some free, some at a cost – so you can change the look of your blog. 
You can have static pages as well as a page for your posts so you can build complete websites as 
well as blogs. You can also add all sorts of functions such as ecommerce, forums, galleries, 
member-only areas, donation buttons, social media etc. And best of all, it’s mostly free – all you 
need is a domain name and a hosting account – the WordPress software and loads of the themes 
and plugins are free. 
 
 
3. Keep your blog updated regularly 
Post regularly - at least once a week whenever possible. The most successful bloggers – those who 
make the most sales as a direct result of having a blog – post every day! Regular updates mean 
that: 
 

 Your blog content is fresh and your site doesn’t look out of date 

 The search engines know your site is active, which helps with ranking 

 People will keep coming back for more, which encourages loyalty and builds a relationship 
 
Remember: a stale blog is worse than no blog at all! 
 
If you’re really organised, try planning your blog posts and spending one afternoon a month 
writing them, so you always have something ready to post. 
 
 
4. Be creative with your content 
Keep your blog interesting by including lots of variety in what you post.  
 

 Industry news – eg. New regulations, tax changes, new developments. Add your own 
feedback. 

 New products and services that you are launching 

 Reviews of products/services – your own or other people’s 

 Book reviews – choose titles that are relevant to your visitors. Even better, get an Amazon 
Associate account so if anyone wants to buy the book you’ll make a few pennies in 
commission! 

 Relevant photos (check for copyright!) and videos from YouTube etc – with your own 
comments 

 Case studies and interesting projects you have worked on – check with the client first, but 
most people will be happy for the publicity, especially if you include a link to their 
website. 

 Hints and tips – 5 ways to smarten your house, 7 top tips for stress-free accounts, that kind 
of thing. 

 How-to videos – especially good if you do anything on the computer, eg web design, online 
accounting. Free software like Jing (http://www.techsmith.com/jing/) allows you to 
make short films, with commentary. Most cameras or phones have video function – make a 
short video, upload it to YouTube, link it on your blog. 

 Opinions on news stories relevant to your industry 

https://affiliate-program.amazon.co.uk/
https://affiliate-program.amazon.co.uk/
http://www.techsmith.com/jing/


 In-house news (new offices, awards you’ve entered, new staff etc) 

 Link to other bloggers – not as daft an idea as it sounds! If you read something on a blog 
that you like then copy a couple of lines, paste it in your post, explain what you like about 
it – and link to the other blog. With any luck that blogger will visit your website, may 
mention you on theirs and you will get some of their visitors come to see who you are. 

 Photo stories – take half a dozen photos of, say, a day in your life, or a product you’re 
making. No need to add text – your visitors can tell the story themselves. 

 
Try and add a photo to your image - http://www.freeimages.com/  is a good source of free 
images and most of the ones in their library don’t require you to credit the photographer – but 
always check the restrictions. Free Digital Photos (http://www.freedigitalphotos.net/ ) is another 
good site – you can use photos free of charge if you include a credit, or purchase them from £2. 
You can also try Flickr (have a read of the Creative Commons licensing guide at 
http://www.flickr.com/creativecommons/ before you use any photos) and Wikimedia Commons: 
http://commons.wikimedia.org/wiki/Main_Page 

 
 
5. Write for people - but don’t forget the SEO benefits 
 
Base your posts on keywords and phrases that people will be searching for 
Don’t overdo it - use the keyword in the URL, the title and 2-3 times in the content. 
 
You can target niche areas in your business like this. For example, if you are an accountant based 
in Oxford your main website might be focussed on using “oxford accountant” as the keyword. 
However, you might specialise in accountancy for the agricultural sector. So to target that sector, 
you can: 
 
Write a blog post titled “Bookkeeping advice for farmers”.  
Make sure the URL (the link) for the post includes the phrase – 
eg.www.oxfordaccountant.co.uk/bookkeeping-advice-for-farmers 
Write an introduction that explains you will be giving some “bookkeeping advice for farmers” 
Have an <h2> header saying “Bookkeeping advice for farmers”  
Include the phrase “bookkeeping advice for farmers” a couple more times.  
If you’re using a platform that uses tags, make sure you tag your post “bookkeeping advice for 
farmers” 
Finally, find a relevant photo and in the settings, make the ALT TAG for that photo “bookkeeping 
advice for farmers” 
 
When someone searches Google for “bookkeeping advice for farmers” guess what they’re likely to 
find? 
 
Be careful not to overdo the keywords though ... something like this will lose your visitors AND 
Google will know you’re just spamming with the keywords so you won’t get ranked: 
 

 
London taxi tours is a London taxi tour company that provides London taxi tours 
around London. Your London taxi tour driver can tell you lots about London during 
your London taxi tour and he will make your London taxi tour a London taxi tour 
to remember. 

 
 
 
 

http://www.freeimages.com/
http://www.freedigitalphotos.net/
http://www.flickr.com/creativecommons/
http://commons.wikimedia.org/wiki/Main_Page


6. Attract an audience - and make your message viral 
 
When blogging, think about the BBC’s mission to "inform, educate and entertain”. That’s what 
you should do in your blog! 
  
Try to make your blog content entertaining and engaging, so people come back for more. Give 
away some information for free – it will demonstrate that you know your stuff. And keep people 
informed on your industry, so they know where to go to get the latest opinion. 
 

 Make your blog easy to follow - have an RSS feed and email subscription so people can 
read everything you post without having to make the effort of visiting your website!  

 Let people share your content - add social media share buttons so people can easily 
retweet or share on facebook etc 

 Let the world know when you update - tweet about it and ask people to retweet. Or sign 
up to something like Twitterfeed.com and add your RSS feed – then every time you post it 
will automatically be sent on to various social media networks. 

 Engage visitors in conversation through comments on your blog. Don’t ignore your visitors! 

 Find other blogs on similar topics and comment – hopefully the author will return the 
favour! 
 

End result: You expand your audience hugely 
 
If you post something really unusual/funny/informative/entertaining and enough people retweet 
it and share it with their friends, you could find your blog goes viral!  
 
Search on YouTube for “Will it blend” and watch some of the videos that led US company 
Blendtec to increase profits by 1000% in four years – and have nearly 170 million views on 
YouTube – possibly the best example of viral marketing! Can you come up with something as 
amazing? 
 
 
7.  The Bloggers’ Code of Conduct 
 
 

1. Take responsibility not just for your own words, but for the comments you allow on 
your blog. 

2. Label your tolerance level for abusive comments. 
3. Consider eliminating anonymous comments. 
4. Ignore the trolls (people who posts inflammatory, extraneous, or off-topic messages) 
5. Take the conversation offline, and talk directly, or find an intermediary who can do so. 
6. If you know someone who is behaving badly, tell them so. 
7. Don't say anything online that you wouldn't say in person. 

 
 
 
 
 
 
If you’d like to talk more about blogging and how it can help your business, or 

would like some help either setting up a WordPress blog or website or 
generating content,  

drop me a line: alison@theprooffairy.com or call me on 01367 888229.  

More information on my website: http://www.theprooffairy.com/blogging-
for-business 

http://www.twitterfeed.com/
mailto:alison@theprooffairy.com
http://www.theprooffairy.com/blogging-for-business
http://www.theprooffairy.com/blogging-for-business

